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Business Wire 

We Global leader in MsMhUtim 

Pitney Bowes Introduces the AccuTrac SA Mail Accounting System 

Business/Technology Editors. Business Wire. New York: Feb 10, 1998. pg. 1 
Abstract (Summary) 

The AccuTrac(tm) SA System is part of a family of accounting products offered by Pitney Bowes that allow 
businesses of every size to better monitor, understand and manage mail expenditures. Postage accounting for small 
offices is handled by the PostPerfect(tm), and low-to-mid volume applications are well served by the B900 postage 
meter with its optional accounting features that can track up to 100 accounts. For mid-to-high level applications, the 
Paragon(R) Mail Processor offers mail accounting options (up to 1500 accounts), and Ascent(tm)/Ascent(tm) SOLO 
provide excellent accounting capability for most shipping applications. The AccuTrac(tm) SA system completes the 
family by providing for high volume mailers and shippers who require more information. Whether the need is for 
larger capacity for accounts, greater account detail, or a more sophisticated accounting such as a large account 
number or multiple jobs tied to one account, AccuTrac(tm) SA delivers. At the top of the line, the soon-to-be- 
released AccuTrac(tm) PC Mail Accounting System will have unlimited account tracking, and it will interface with 
multiple systems in a host based network. 

Full Text (738 words) 

Copyright Business Wire Feb 10, 1998 

STAMFORD, Conn.-(BUSINESS WIRE)-Feb. 10, 1998- 
New Addition to Family of Accounting Products 
That Enables Businesses to Better 



Manage, Track and Report Mail Center Expenditures 

Pitney Bowes Inc.'s (NYSE: PBI) Mailing Systems division, the leader in mailing technology, announced today that 
it is expanding its line of management systems that help companies dramatically improve their control and reporting 
of mail center activity. The company introduced the AccuTrac(tm) SA Mail Accounting System, a software-based 
accounting tool that interfaces with Pitney Bowes' electronic scales and mailing systems, to eliminate error-prone 
and time-consuming manual processes typically used for tracking postage and carrier expenditures. 

The AccuTrac(tm) SA launch comes at a time when companies are placing an increased emphasis on the 
automation of their mail centers to reduce costs in order to offset the proposed postal rate increase. Targeted for 
implementation this summer, this rate increase averages 4.5%, so it's not just a penny more. Additionally, the 
USPS reports steadily growing mail volumes as companies continue to turn to mail as their primary sales and 
marketing tool. This growth in promotional mail is substantiated by a recent Gallup study that found that direct mail 
expenditures at 65% of U.S. companies have increased over the last several years. 

The AccuTrac(tm) SA System is part of a family of accounting products offered by Pitney Bowes that allow 
businesses of every size to better monitor, understand and manage mail expenditures. Postage accounting for 
small offices is handled by the PostPerfect(tm), and low-to-mid volume applications are well served by the B900 
postage meter with its optional accounting features that can track up to 100 accounts. For mid-to-high level 
applications, the Paragon(R) Mail Processor offers mail accounting options (up to 1500 accounts), and Ascent 
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(tm)/Ascent(tm) SOLO provide excellent accounting capability for most shipping applications. The AccuTrac(tm) SA 
system completes the family by providing for high volume mailers and shippers who require more information. 
Whether the need is for larger capacity for accounts, greater account detail, or a more sophisticated accounting 
such as a large account number or multiple jobs tied to one account, AccuTrac(tm) SA delivers. At the top of the 
line, the soon-to-be-released AccuTrac(tm) PC Mail Accounting System will have unlimited account tracking, and it 
will interface with multiple systems in a host based network. 

"If knowledge is power, the AccuTrac(tm) SA system is a Herculean accounting solution unmatched in the 
industry," stated Kevin S. Weiss, Vice President Marketing, Pitney Bowes Mailing Systems. "The AccuTrac(tm) 
System compliments our current suite of accounting products very well, and re-inforces Pitney Bowes commitment 
to offering accounting solutions to customers of every size. These accounting systems will enable businesses to 
better manage and analyze critical data," continued Weiss. "This level of automated reporting can lead to more 
informed business decisions about how to allocate funds and control costs." 

The AccuTrac(tm) SA System is full of features that will benefit a wide range of industries where cost control, 
charge-back processing and security are critical to day-to-day business operations. The system features a greatly 
expanded account code capability (up to 20,000 accounts with up to 64 alpha-numeric characters), new easy-to- 
follow screen prompts that result in a very user-friendly system, and the ability to export data via a floppy disk for 
uploading to spreadsheet programs or other business software. Other features include: -Multiple Carriers - 
AccuTrac(tm) accounts for charges by major 

carriers (USPS, UPS, FedEx, and others) as well as local courier 

and delivery services. --Standard and Custom Reports - Pre-defined reports provide 

summary detail on all mailing and/or shipping expenses, and user 

defined reports can be customized by date or account number. -Speed Codes - Simplify frequently used functions 
to generate 

speedy reports and fast mail processing. -Operate As A Profit Center - AccuTrac(tm) can track expenses 
for chargebacks or add surcharges to transactions to cover 

processing costs or value added services. -Meter Discrepancy Report - This report provides an immediate 
alert to unauthorized use of postage funds. 

All these features are packed in a system that is password protected, Year 2000 compliant and about the size of a 
notebook to save valuable office space. It's also scaleable; so when office needs grow, the AccuTrac(tm) SA 
System can be upgraded to function as a data station in a full-fledged, networked AccuTrac(tm) PC Mail 
Accounting System. 

Pitney Bowes is a $3.9 billion provider of informed mail and messaging management. For more information about 
the company, please visit our web site at: http://www.pitney bowes.com. SEQN: BW1481 
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The business of mail 

Adkins, Tony. Office Systems. Mt. Airy: Dec 1993. Vol. 10 t Iss. 12; pg. 51, 2 pgs 
Abstract (Summary) 

Despite the recessionary times, US mail volume has experienced a steady growth in recent years, largely because 
of increases in areas such as direct mail and end-user billing. Consequently, the mailroom has emerged as an 
important cost center within a business, and mailing or shipping are now viewed as significant elements of 
overhead. As a result, today's sophisticated yet cost-effective mail- and shipping-equipment solutions are designed 
to increase productivity for all levels of users. The most significant change in mailing-equipment technology over the 
past 5 years is the automatic resetting of postage meters. Another industry-wide movement is the growing popularity 
of more sophisticated mail accounting systems. In addition, tabletop folder/inserter systems that address every level 
of customer need are now available. However, although purchasing a mailing or shippng system may sound like a 
good deal, the costs of add-ons and maintenance may make leasing a more cost-effective solution for many 
companies. 

Full Text (970 words) 

Copyright Office Systems Magazine Corporation Dec 1993 

More than 550 million pieces of mail pass through the U.S. Postal Service's (USPS's) system every day, 94% of it 
generated by corporate America. Despite the recessionary times, mail volume has experienced a steady growth 
nationwide in recent years-largely because of increases in areas such as direct mail and end-user billing. Even 
with the emergence of different communications technologies-including E-mail and the facsimile machine-there 
will continue to be an important communication role for mail in the business world. 

With steadily increasing mail volume, the mailroom has emerged as an important cost center within businesses, 
regardless of their size or the industries they serve. Mailing and shipping are now viewed as significant elements of 
overhead, an issue that's uppermost in the minds of businesspeople today. 

New mailing-and shipping-equipment technologies, designed to increase productivity and provide greater cost- 
effectiveness, have received a warm reception industrywide. Ongoing changes in rates and rate structures, within 
the USPS, and increased competition among parcel carriers such as UPS, RPS, Federal Express, Airborne and 
DHL have motivated companies to keep an even closer eye on mailroom management. 

With new cost benefits and dramatically improved mailroom technologies, the profile of the mailing-equipment user 
has changed dramatically over the past decade. It's no longer a select list of companies from the Fortune 500; the 
list now includes small to midsize businesses, even companies that mail less than 100 pieces a day. Today's 
sophisticated, yet cost-effective, mailing-and shipping-equipment solutions are designed to increase productivity for 
all levels of users. 

WHAT'S NEW IN MAIL? 

A more systems-oriented approach to mailing equipment is now available to the user. People aren't just buying a 
mailing machine. They're buying, for example, a mailing machine interfaced with a scale that automatically sets the 
postage value as the mail is weighed. Buyers are also choosing specific cost-saving equipment features. They're 
selecting postage meters that can handle decimals so they can take advantage of more-economical USPS rates. 
Another popular feature is a system's ability to "rate shop," to determine the most cost-effective choice from the 
many possibilities now available. 

The most significant change in mailing-equipment technology over the past 5 years is the automatic resetting of 
postage meters. In the past, customers had to take their meters to the post office and stand in line to add additional 
postage. Today, thanks to the cooperation of the USPS, telephone meter resetting is the current standard, which 
saves the customer that costly and time-consuming trip to the post office. 
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Another industry-wide movement is the growing popularity of more-sophisticated mail accounting systems. Now 
more than ever, companies want to be in control of their costs. And, for many businesses, a quick and efficient 
method to charge back mailing costs to their customers is essential. Mail accounting systems provide consolidated 
reports outlining the customer's mailing and shipping transactions. 

FOLDER/INSERTERS: OUTSOURCING VS. IN-HOUSE 

Document handling is a huge growth area. Tabletop folder/inserter systems that address every level of customer 
need are now available. There's an increasing number of companies that regularly send out mailings of 200, 300 or 
500 pieces, quantities that are insignificant to a direct-mail house. Yet such mailings are cumbersome and costly to 
process manually in-house. These companies represent the largest growth area in the folder/ inserter user market. 

If a company processes more than 100 documents a day, it would probably benefit by-and save money with-the 
use of a folder/inserter. Especially with billing, companies can save money and increase productivity by bringing the 
function in-house. 

Customers have also moved toward a systems approach. Businesses don't want a machine that just folds and 
inserts. They want an intelligent system. One that cross-folds and handles different types and sizes of paper. One 
that can fold and insert documents, and seal the envelope in one pass. One that can interface with a mailing 
machine. And one that's modular-allowing flexibility to accommodate the company's changing documenthandling 
requirements. 

LEASE VS. PURCHASE: WHICH MAKES MORE SENSE? 

Purchasing a mailing or shipping system may sound like a good deal up front. You shop around and find you can 
save a few hundred here and there. The fact is, a company can negotiate a purchase price without realizing that 
the initial purchase is only about 40% of the total cost. The company will also be charged for maintenance, parts, 
add-ons, system upgrades or other features and services, none of which are fixed costs. 

What can companies do about it? For many, leasing-price protection is a solution. Leasing not only locks in a price 
for a period of time, such as 5 years, but you can also bundle in the cost of maintenance, parts, system upgrades, 
etc.-all within one equipment and maintenance agreement. At the very least, you'll know down to the penny what 
the costs will be. 

WHAT'S TO COME 

We don't see any dramatic technological breakthroughs in the next several years. Rather, we're at an evolutionary 
stage within the industry. Equipment manufacturers are incorporating new technologies into equipment features 
designed to address the changing needs of their customers. 

Since Marvin Runyon has taken over leadership of the USPS, emphasis has been placed on customer service. The 
postal service is working on incorporating simpler rate structures to allow customers to take greater advantage of 
discounts. For postal discounts to be motivational, they've got to be understood. 

As a mailing-and/or shipping-equipment user, or a potential user, first a company should prepare for future mailing 
and shipping requirements and keep an open mind about vendors. There are many opportunities to lower costs 
and be more efficient. Subscribe to industry magazines and attend trade shows. There's no doubt that you'll find a 
wealth of ideas, and your investment in time will be well spent, with tangible benefits in the form of better control 
over mailing and shipping costs. 

Tony Adkins is vice-president of marketing at Friden Neopost in Haywood, Calif. 
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Pitney Bowes Introduces the AccuTrac SA Mail Accounting System 

Business/Technology Editors. Business Wire. New York: Feb 10, 1998. pg. 1 
Abstract (Summary) 

The AccuTrac(tm) SA System is part of a family of accounting products offered by Pitney Bowes that allow 
businesses of every size to better monitor, understand and manage mail expenditures. Postage accounting for small 
offices is handled by the PostPerfect(tm), and low-to-mid volume applications are well served by the B900 postage 
meter with its optional accounting features that can track up to 100 accounts. For mid-to-high level applications, the 
Paragon(R) Mail Processor offers mail accounting options (up to 1500 accounts), and Ascent(tm)/Ascent(tm) SOLO 
provide excellent accounting capability for most shipping applications. The AccuTrac(tm) SA system completes the 
family by providing for high volume mailers and shippers who require more information. Whether the need is for 
larger capacity for accounts, greater account detail, or a more sophisticated accounting such as a large account 
number or multiple jobs tied to one account, AccuTrac(tm) SA delivers. At the top of the line, the soon-to-be- 
released AccuTrac(tm) PC Mail Accounting System will have unlimited account tracking, and it will interface with 
multiple systems in a host based network. 

Full Text (738 words) 

Copyright Business Wire Feb 10, 1998 

STAMFORD, Conn.~(BUSINESS WIRE)-Feb. 10, 1998- 

New Addition to Family of Accounting Products 

That Enables Businesses to Better 

Manage, Track and Report Mail Center Expenditures 

Pitney Bowes Inc.'s (NYSE: PBI) Mailing Systems division, the leader in mailing technology, announced today that 
it is expanding its line of management systems that help companies dramatically improve their control and reporting 
of mail center activity. The company introduced the AccuTrac(tm) SA Mail Accounting System, a software-based 
accounting tool that interfaces with Pitney Bowes' electronic scales and mailing systems, to eliminate error-prone 
and time-consuming manual processes typically used for tracking postage and carrier expenditures. 

The AccuTrac(tm) SA launch comes at a time when companies are placing an increased emphasis on the 
automation of their mail centers to reduce costs in order to offset the proposed postal rate increase. Targeted for 
implementation this summer, this rate increase averages 4.5%, so it's not just a penny more. Additionally, the 
USPS reports steadily growing mail volumes as companies continue to turn to mail as their primary sales and 
marketing tool. This growth in promotional mail is substantiated by a recent Gallup study that found that direct mail 
expenditures at 65% of U.S. companies have increased over the last several years. 

The AccuTrac(tm) SA System is part of a family of accounting products offered by Pitney Bowes that allow 
businesses of every size to better monitor, understand and manage mail expenditures. Postage accounting for 
small offices is handled by the PostPerfect(tm), and low-to-mid volume applications are well served by the B900 
postage meter with its optional accounting features that can track up to 100 accounts. For mid-to-high level 
applications, the Paragon(R) Mail Processor offers mail accounting options (up to 1500 accounts), and Ascent 
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(tm)/Ascent(tm) SOLO provide excellent accounting capability for most shipping applications. The AccuTrac(tm) SA 
system completes the family by providing for high volume mailers and shippers who require more information. 
Whether the need is for larger capacity for accounts, greater account detail, or a more sophisticated accounting 
such as a large account number or multiple jobs tied to one account, AccuTrac(tm) SA delivers. At the top of the 
line, the soon-to-be-released AccuTrac(tm) PC Mail Accounting System will have unlimited account tracking, and it 
will interface with multiple systems in a host based network. 

"If knowledge is power, the AccuTrac(tm) SA system is a Herculean accounting solution unmatched in the 
industry," stated Kevin S. Weiss, Vice President Marketing, Pitney Bowes Mailing Systems. "The AccuTrac(tm) 
System compliments our current suite of accounting products very well, and re-inforces Pitney Bowes commitment 
to offering accounting solutions to customers of every size. These accounting systems will enable businesses to 
better manage and analyze critical data," continued Weiss. "This level of automated reporting can lead to more 
informed business decisions about how to allocate funds and control costs." 

The AccuTrac(tm) SA System is full of features that will benefit a wide range of industries where cost control, 
charge-back processing and security are critical to day-to-day business operations. The system features a greatly 
expanded account code capability (up to 20,000 accounts with up to 64 alpha-numeric characters), new easy-to- 
follow screen prompts that result in a very user-friendly system, and the ability to export data via a floppy disk for 
uploading to spreadsheet programs or other business software. Other features include: -Multiple Carriers - 
AccuTrac(tm) accounts for charges by major 

carriers (USPS, UPS, FedEx, and others) as well as local courier 

and delivery services. -Standard and Custom Reports - Pre-defined reports provide 

summary detail on all mailing and/or shipping expenses, and user 

defined reports can be customized by date or account number. -Speed Codes - Simplify frequently used functions 
to generate 

speedy reports and fast mail processing. -Operate As A Profit Center - AccuTrac(tm) can track expenses 
for chargebacks or add surcharges to transactions to cover 

processing costs or value added services. -Meter Discrepancy Report - This report provides an immediate 
alert to unauthorized use of postage funds. 

All these features are packed in a system that is password protected, Year 2000 compliant and about the size of a 
notebook to save valuable office space. It's also scaleable; so when office needs grow, the AccuTrac(tm) SA 
System can be upgraded to function as a data station in a full-fledged, networked Accutrac(tm) PC Mail 
Accounting System. 

Pitney Bowes is a $3.9 billion provider of informed mail and messaging management. For more information about 
the company, please visit our web site at: http://www.pitney bowes.com. SEQN: BW1481 
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The business of mail 

Adkins, Tony. Office Systems. Mt. Airy: Dec 1993. Vol. 10, Iss. 12; pg. 51, 2 pgs 
Abstract (Summary) 

Despite the recessionary times, US mail volume has experienced a steady growth in recent years, largely because 
of increases in areas such as direct mail and end-user billing. Consequently, the mailroom has emerged as an 
important cost center within a business, and mailing or shipping are now viewed as significant elements of 
overhead. As a result, today's sophisticated yet cost-effective mail- and shipping-equipment solutions are designed 
to increase productivity for ail levels of users. The most significant change in mailing-equipment technology over the 
past 5 years is the automatic resetting of postage meters. Another industry-wide movement is the growing popularity 
of more sophisticated mail accounting systems. In addition, tabletop folder/inserter systems that address every level 
of customer need are now available. However, although purchasing a mailing or shippng system may sound like a 
good deal, the costs of add-ons and maintenance may make leasing a more cost-effective solution for many 
companies. 

Full Text (970 words) 

Copyright Office Systems Magazine Corporation Dec 1993 

More than 550 million pieces of mail pass through the U.S. Postal Service's (USPS's) system every day, 94% of it 
generated by corporate America. Despite the recessionary times, mail volume has experienced a steady growth 
nationwide in recent years-largely because of increases in areas such as direct mail and end-user billing. Even 
with the emergence of different communications technologies-including E-mail and the facsimile machine-there 
will continue to be an important communication role for mail in the business world. 

With steadily increasing mail volume, the mailroom has emerged as an important cost center within businesses, 
regardless of their size or the industries they serve. Mailing and shipping are now viewed as significant elements of 
overhead, an issue that's uppermost in the minds of businesspeople today. 

New mailing-and shipping-equipment technologies, designed to increase productivity and provide greater cost- 
effectiveness, have received a warm reception industrywide. Ongoing changes in rates and rate structures, within 
the USPS, and increased competition among parcel carriers such as UPS, RPS, Federal Express, Airborne and 
DHL have motivated companies to keep an even closer eye on mailroom management. 

With new cost benefits and dramatically improved mailroom technologies, the profile of the mailing-equipment user 
has changed dramatically over the past decade. It's no longer a select list of companies from the Fortune 500; the 
list now includes small to midsize businesses, even companies that mail less than 100 pieces a day. Today's 
sophisticated, yet cost-effective, mailing-and shipping-equipment solutions are designed to increase productivity for 
all levels of users. 

WHAT'S NEW IN MAIL? 

A more systems-oriented approach to mailing equipment is now available to the user. People aren't just buying a 
mailing machine. They're buying, for example, a mailing machine interfaced with a scale that automatically sets the 
postage value as the mail is weighed. Buyers are also choosing specific cost-saving equipment features. They're 
selecting postage meters that can handle decimals so they can take advantage of more-economical USPS rates. 
Another popular feature is a system's ability to "rate shop," to determine the most cost-effective choice from the 
many possibilities now available. 

The most significant change in mailing-equipment technology over the past 5 years is the automatic resetting of 
postage meters. In the past, customers had to take their meters to the post office and stand in line to add additional 
postage. Today, thanks to the cooperation of the USPS, telephone meter resetting is the current standard, which 
saves the customer that costly and time-consuming trip to the post office. 
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Another industry-wide movement is the growing popularity of more-sophisticated mail accounting systems. Now 
more than ever, companies want to be in control of their costs. And, for many businesses, a quick and efficient 
method to charge back mailing costs to their customers is essential. Mail accounting systems provide consolidated 
reports outlining the customer's mailing and shipping transactions. 

FOLDER/INSERTERS: OUTSOURCING VS. IN-HOUSE 

Document handling is a huge growth area. Tabletop folder/inserter systems that address every level of customer 
need are now available. There's an increasing number of companies that regularly send out mailings of 200, 300 or 
500 pieces, quantities that are insignificant to a direct-mail house. Yet such mailings are cumbersome and costly to 
process manually in-house. These companies represent the largest growth area in the folder/ inserter user market. 

If a company processes more than 100 documents a day, it would probably benefit by-and save money with-the 
use of a folder/inserter. Especially with billing, companies can save money and increase productivity by bringing the 
function in-house. 

Customers have also moved toward a systems approach. Businesses don't want a machine that just folds and 
inserts. They want an intelligent system. One that cross-folds and handles different types and sizes of paper. One 
that can fold and insert documents, and seal the envelope in one pass. One that can interface with a mailing 
machine. And one that's modular-allowing flexibility to accommodate the company's changing documenthandling 
requirements. 

LEASE VS. PURCHASE: WHICH MAKES MORE SENSE? 

Purchasing a mailing or shipping system may sound like a good deal up front. You shop around and find you can 
save a few hundred here and there. The fact is, a company can negotiate a purchase price without realizing that 
the initial purchase is only about 40% of the total cost. The company will also be charged for maintenance, parts, 
add-ons, system upgrades or other features and services, none of which are fixed costs. 

What can companies do about it? For many, leasing-price protection is a solution. Leasing not only locks in a price 
for a period of time, such as 5 years, but you can also bundle in the cost of maintenance, parts, system upgrades, 
etc.— all within one equipment and maintenance agreement. At the very least, you'll know down to the penny what 
the costs will be. 

WHAT'S TO COME 

We don't see any dramatic technological breakthroughs in the next several years. Rather, we're at an evolutionary 
stage within the industry. Equipment manufacturers are incorporating new technologies into equipment features 
designed to address the changing needs of their customers. 

Since Marvin Runyon has taken over leadership of the USPS, emphasis has been placed on customer service. The 
postal service is working on incorporating simpler rate structures to allow customers to take greater advantage of 
discounts. For postal discounts to be motivational, they've got to be understood. 

As a mailing-and/or shipping-equipment user, or a potential user, first a company should prepare for future mailing 
and shipping requirements and keep an open mind about vendors. There are many opportunities to lower costs 
and be more efficient. Subscribe to industry magazines and attend trade shows. There's no doubt that you'll find a 
wealth of ideas, and your investment in time will be well spent, with tangible benefits in the form of better control 
over mailing and shipping costs. 

Tony Adkins is vice-president of marketing at Friden Neopost in Haywood, Calif. 
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